The TL:DR of UX Research
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Intros

What 1s Tl:dr ?

(help me out, I'm feeling a little lost)



Intros
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UX Researcher
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Jennie
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University of Virginia

Design Researcher
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Intros

Fun fact:

We met at an anthropology conference in 2013.

(Swap emails with someone today!)



T ——
Job market

Plan A: Tenure Track

Plan B: Reality!

(time for another plan)



% of PhDs Hired into Tenure-Track Anthropology Departments
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Overview & schedule

10:30-11:00 The Tech Industry

Situating Tech

11:00-11:20 Research in Tech

Situating UX research

11:20-12:15 How to do UX Research

1. Design the Research Brief (Let’s Practice!)
2. Generate the Data
3. Share Your Findings

12:15-12:.30 Q&A



Part 1
The Tech Industry
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Situating ourselves in

Silicon Valley

Source: https./www.siliconvalleymap.org/
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Part 2
Research 1n Tech



“Go to your users. Get to know them. Get your customers one by one.”

Brian recounted an early conversation that he had with their first investor, Paul Graham of Y Combinator.

Paul Graham: “Where’s your business?”

Brian Chesky: “There are a few people in New York using it.”

Paul: “So your users are in New York, and you're still in Mountain View... What are you still doing here?”

Brian: “What do you mean?”

Paul: “Go to your users. Get to know them. Get your customers one by one.”

Brian: “But that won't scale to millions of customers. We can’t meet every customer.”

Paul: “That’s exactly why you should do it now. This is the only time you’ll ever be small enough that you can meet all your customers, get

to know them, and make something directly for them.”



.
Customer & user feedback in companies

UX Research

Consumer Customer

Insights Service (CX)

Data Science




UX research, aka

User Experience Researcher

Ux UX Researcher

Research

Experience Researcher

Product Researcher

Design Researcher



In-house vs. external

Internal External
Work in house at a tech company Work as consultant, freelancer, or in
an agency



Product team members

4 b -
| |
= N \
000
Product Engineer Designer Data Researcher Operations
Manager Scientist Marketing

Sales
Flnancial Planning
Content Strategy



What is a product?

airbnb



Software Product

@ Q Try “Beijing” Become a host Earn credit Help Sign up Login

Explore Airbnb

=
- ]}

mew Homes Experiences Restaurants

Introducing Airbnb Plus

A new selection of homes verified for quality & comfort

& Phus

EXPLORE HOMES >

Homes around the world




R R
The teams behind the products

HOMES EXPERIENCES

Host Growth

Communities Host Success

Pro Host




Part 3
How to do UX research



R R
Let’s Compare

Anthropology in Academia UX Research in Industry



R R
Let’s Compare: Same Process

Anthropology in Academia UX Research in Industry
® Research Design ¢ Research Design
# Data Generation ¢ Data Generation
o Data Analysis ‘ Data Analysis

t Reporting i Reporting



Key differences: HOW & TIMEFRAME

Anthropology in Academia

Research Design

Literature Review

Research questions

Identify methods (mostly Qual) + participants
Find funding

IRB

Data Generation

Year-long, solo, unstructured
Data Analysis

Year-long, solo, rigorous & systematic coding
Reporting

Year-long, solo, manuscript or article, academics

UX Research in Industry

Research Design

titeratureReview Interview stakeholders and internal data
Research questions
Identify methods (Qual & Quant) + participants ((non)users)

Fine-fureinrg Internally funded

RB (for better or for worse)
Data Generation

~2 weeks, may involve x-functions, structured
Data Analysis

~2 days, may involve x-functions, rapid distillation into 3 themes
Reporting

~2 days, may involve x-functions, slide deck, x-functional team



——————————————————————————————————————————————————————————————————————————————————————————————————————————————
Key differences: OUTPUT

Anthropology in Academia UX Research in Industry
Insights Insights
I |
| |
I [
| I
\J \
General knowledge Action
I |
| |
I [
| I
\/

Theory development Build product



Why is it different?

Product What should Why should Are we building Do hosts and
we build? we build it? it right? guests like it?
Resea rCh Contextual inquiry, Participatory design, Usability, eye tracking, Experiments, behavioral
in-homes, surveys, field interviews, rapid beta programs and data analysis, surveys, How can we

L Ifecyc I e scaled data. analysis iterative testing dogfooding diary stu@es, bugs, CX improve?
(e.g. CX tickets) tickets

................................................................................................................................




.
Getting Started

Treat it like a Mini-ethnography

Observe & gather context

What is the goal and/or metric?

What resources?

What does everyone know/ think they know?
What don’t we know?

O H WN o



Situate: Where are you starting?

<,

understanding of
your users.

‘»o@
& IMPLEMENT EMPATHIZE % ”,,.’\
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X Put the vision into effect. Conduct research @ 71,
‘5' [} to develop an o
~
<
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TEST D E S I G N DEFINE Q
x S ——— e ———
= Return to your users T H I N KI N G Combine all your research

for feedback. and observe where your

1 0 1 users’ problems exist.

PROTOTYPE |DEATE @
Build real, tactile Generate a range of =
representations for a crazy, creative ideas.

range of your ideas.

EXPLORE



Develop the Research Brief

Then write the brief & share with team

Problem

Research Question(s)
Participants
Method(s)

Timeline



Common methods and tools

Direct Observation

Tools: Hotjar, Lookback.io, Loom

Interviews

Moderated: In person or VC
Unmoderated (e.g., Usertesting)

Text Analysis

Tools: Feedback widgets

Diary Studies

Tools: d.scout

Heuristic Evaluations

Card sort
Tools: Optimal Workshop

Survey

Tools: Google forms, Survey
Monkey, Qualtrics, other

Usability testing

Participatory design

Workshops, collaging, games

Eyetracking
Tools: Sticky.ai, Tobii

Website intercept




1. Develop
The Brief



R R
Let’s Practice as a Group

Scenario A: Dropbox

Dropbox has plans for individuals
and companies of all sizes. The
company is seeing usage by
families.

Should Dropbox create a different
offering for families?




Common methods and tools

Direct Observation

Tools: Hotjar, Lookback.io, Loom

Interviews

Moderated: In person or VC
Unmoderated (e.g., Usertesting)

Text Analysis

Tools: Feedback widgets

Diary Studies

Tools: d.scout

Heuristic Evaluations

Card sort
Tools: Optimal Workshop

Survey

Tools: Google forms, Survey
Monkey, Qualtrics, other

Usability testing

Participatory design

Workshops, collaging, games

Eyetracking
Tools: Sticky.ai, Tobii

Website intercept




Let's Practice:

Think Pair Share



T ——
Let’s Practice in Pairs

Scenario B: Airbnb

Airbnb wants to increase the
number of people who host their
home.

How do we get more people to list
their space?

Landing page:
https://www.airbnb.com/host/homes




Let’s Practice in Pairs

Scenario B: Airbnb

Airbnb wants to increase the
number of people who host their
home.

How do we get more people to list
their space?

Landing page:
https://www.airbnb.com/host/homes

Task:

Get to know the problem:
What do you want to know?

Who would you talk to?

Select methods and participants
Bonus: Triangulate your findings

(Timeframe: 1 month)



Common methods and tools

Direct Observation

Tools: Hotjar, Lookback.io, Loom

Interviews

Moderated: In person or VC
Unmoderated (e.g., Usertesting)

Text Analysis

Tools: Feedback widgets

Diary Studies

Tools: d.scout

Heuristic Evaluations

Card sort
Tools: Optimal Workshop

Survey

Tools: Google forms, Survey
Monkey, Qualtrics, other

Usability testing

Participatory design

Workshops, collaging, games

Eyetracking
Tools: Sticky.ai, Tobii

Website intercept




2.Generate
The Data



Bring your team along

Why 1S 1t important Development of empathy for users
during data collection Design inspiration
and analysis phases?

Increase likelihood to take action

Evangelism for importance of
continued research efforts

Informed product decisions and
better outcomes



3.Share
Your Findings



Key differences

Structure Journal Article
Title

Abstract

Introduction

Literature Review
Methods

Findings

Conclusions

Structure UX Research doc

Title

Research question (& Method)
Executive Summary (TL;DR)
Findings

Recommendations (action-oriented)
Next Steps

Appendix

(Method Details)

(Context - Related studies)



.
Format fits the org

Know company culture Salesforce

visual Il strategic Il storytelling

Amazon
6-page memo |l press release

Dropbox

tactical Il technical || concise

Airbnb

Design-oriented Il storytelling Il slide deck



——————————————————————————————————————————————————————————————————————————————————————————————————————————————
Format fits the org

Know company culture




Share your findings

Know company culture

Know your audience

Who are the stakeholders?

What do they care about (circle back

to stakeholder interview)?
Marketers seek insight
Designers want empathy
Boards need evidence
Sales must be motivated
Students need education

What formats work well for them?



.
Share your findings

Know company culture Top 3 Insights
Know your audience

Distill findings



Share your findings

Know company culture
Know your audience
Distill findings

Increase the impact

Interactive formats to build memory
gallery walk Il comic Il short books Il party

Fast turn-around formats
email summary Il slack post Il whiteboard session

Shop it around

presentations Il make it a game Il workshops



Re-cap

The Tech Industry

Situating Tech

Research in Tech

Situating UX research

Break

Refresh Il Mingle

How to do UX Research

Let’s practice



UX Resources

NICK BOWMAST'S

SERPALOOZA

A FIELD RESEARCHER'S GUIDE

.4 ~§\‘§
VO

Q ryv

. because it's easier to design
for a customer you understand,

THE USER EXPERIENCE TEAM OF ONE

e

A Research and Desgn Survival G

sy Leah Buley

INTERVIEWING USERS
How to Uncover Compelling Insights M Rosenfeld
by STEVE PORTIGAL foreword by Grant McCracken



Q&A

Thanks!

Louise Beryl louise.beryl@airbnb.com
Jennie Doberne jennie@dropbox.com

Nov 2018


mailto:louise.beryl@airbnb.com
mailto:jennie@dropbox.com

Appendix

Questions?
Louise Beryl

Jennie Doberne
Nov 2018


mailto:louise.beryl@airbnb.com
mailto:jennie@dropbox.com

Research Models
1In Tech



Research models in tech

Embedded Consultancy

Contract Agency



Research models in tech

Embedded Consultancy

Contract Agency



Research models in tech

Embedded Consultancy

External -

Contract Agency




Different work practice

Embedded Develop qeep knovyleglqe of user experience on one product area |l
Partner with other disciplines

Consultancy Gain breadth of user experience across product areas Il Build
relationships across org

Single project || Opportunity to try out company and type of work ||
ContraCt Independent || Speedy ramp up

Agency Many different kinds of clients and thus products

1 Designed for grad students as a recruiting pipeline || Opportunity to try
(InternShlp) out company and type of work



In-house vs. external

In-house External
Full product life-cycle Good first step into industry
Multiple studies Range of clients, projects, industries

Continuity with stakeholders Exposure to many business

roblems and solutions
Build subject expertise P

Lasting relationships Build client-facing skills



Get to know
Your stakeholders



T ——
Intro: stakeholders

Do you have
stakeholders today?



——————————————————————————————————————————————————————————————————————————————————————————————————————————————
Questions for stakeholders (aka Literature Review)

Sample Questions

What phase is the project in?

What’s the measure of success (goal)?

Timeframe

Stakeholders

Hypotheses

What have we tried already?

Why are we interested in this now?

How does this project fit into product/company strategy?
What'’s the current design look like?

Tell me about how you’re understanding this project?
Who are the intended users (customers)?

What kinds of approaches have you tried in the past
Level of involvement for different team members?
What data do we have already?

Will we be running an experiment?

—
L —

AAA_\AA
SLPONSO0ONOTLWN



Meet your stakeholders

Who are your stakeholders?

—

—

Members of the Product Team
PM Il Eng Il Design Il Data Analytics |l Data Science

Sales
Solution Architects || Outbound & Channel Il Partnerships

Marketing

Product Marketing Il Consumer Insights Il Brand

Leadership
C-suite Il Board Il Product, Eng, Design VPs

Customers
Prospectives Il Self-serve Il Channel (reseller) || B2B

Other researchers

On your team or other teams

e



.
Understand your stakeholders

Interview them
1:11s Il “listening tour” |l group conversations

Get their data (if possible)
What do they know? — What is already known or underway?

Recap with them
To-dos || Next steps || Summaries




——————————————————————————————————————————————————————————————————————————————————————————————————————————————
Get stakeholder buy-in

Get them to see your value quickly:
Show work in progress |l Set milestones

Create something actionable
Tangible Il Memorable Il Insightful

Communicate concisely
_ _ _ Takeaways |l Timelines Il Priorities |l Goals
How will you get their buy-in? —




Let's Practice:

Get to know your stakeholders



Get to know your stakeholders

Scenario:

Imagine that you are colleagues at
the same company.

Person A is doing a follow-up study
to Person B.

Task:

Drawing from a current or recent
research project, Person A will
interview Person B to learn as
much as they can about that
project.

[pick an unfinished or recently finished project]



Sharing
Findings



Let's Practice:

What are 3 key insights from your dissertation*?



Hiring and Resume
reframe



.
Hiring process

: Research .

Recruiter Portfolio :
phone : Onsite
Review

screen

(HR)




.
Strategy 1: Situation |l Action |l Result

SAR: A tried and true method for Situation: Briefly set the stage.

approaching questions.
Action: What did you do?

Result: What was the outcome?



Strategy 2: Anticipate the gaps

Gap mentality: proactively tackle the Academic red flags:
tough stuff!

¥ Can’t do research with time constraints
In every question, use it to

communicate more than what is
being asked X Lone wolf = Hasn’t worked on team

X “Discourse?” - can’t communicate

X Doesn’t understand product lifecycle

XJust trying this out - not commited



Conversation with recruiters

“What are you What are you currently doing?
i looking for in

t ioh?” Are you qualified for this job?
your next joo:

Are you eligible to work in the US?
Do you require relocation?
Red-flags?

[likely 15 - 20 minutes]



Conversation with hiring managers

“Tell me about
o your career so
far?”

“What's your
1deal role?”

[likely 30 minutes]

How do you approach research?
Would you be a good fit?

What are you looking for next?
How do you handle challenges?
Can you collaborate?

Can you be speedy?

Are you familiar with a variety of
methods?



Apply the strategies

Tell me about a time when you What are you looking for in your
faced a challenge? next job?
1. Use SAR approach 1. Faster pace than academia
2. Select an example where you 2. Have an impact with my
worked with a team and with research
stakeholders. 3. Work with a team

Manager hears:

v strong communicator Manager hears:
v good team player v wants to work with others
v works well with stakeholders v can work at fast pace

v broad methods toolkit



Let's Demonstrate:

Pitch yourself, strategically



Conversation with hiring managers

“Tell me about
o your career so
far?”

“What's your
1deal role?”

[likely 30 minutes]

How do you approach research?
Would you be a good fit?

What are you looking for next?
How do you handle challenges?
Can you collaborate?

Can you be speedy?

Are you familiar with a variety of
methods?



From CV to Resume

Pitch yourself, strategically



Jennie - first resume

JENNIE DOBERNE

SUMMARY OF QUALIFICATIONS

Researcher with 5+ years of experience in qualitative analysis, interviewing, deep ethnography, direct observation
and participant recruitment. Strong communication, leadership and management skills. Excellent writer and editor.
Problem solver, holistic thinker and adaptable learner. Able to work independently and collaboratively across
multiple projects. Superb knack for understanding human behavior. Fascinated by learners of all varieties.

EDUCATION
5/2014 PhD Anthropology, Umversnty of Vu'glma Charlottesville, VA
Graduate Research F h ional Science Found:
President’s Fellowship, Umversny of Virginia
Victor and Edith Turner Dissertation Fellowship, University of Virginia
Zora Neale Hurston Award — Best Graduate Essay Women/Gender Studies
5/2009 MA Anthropology, University of Virginia, Charlottesville, VA
5/2001 BA Religion, Wesleyan University, Middletown, CT

RESEARCH AND PROJECT MANAGEMENT
2009 -2014  Doctoral Candidate, University of Virginia, Charlottesville, VA

= Designed and impl d multi-sited etk hic project on women’s health and reproductive
technologies (24 months) in Israel that resulted in 5 conference presentations and book manuscript.
= Recruited and scheduled vol participants; briefed human subjects on ethical review criteria.

* Conducted observations and interviews with 50 informants in hospital, work and home environments.

= Combined qualitative methods, including fieldnotes; thematic coding; life narratives; discourse
analysis (1) to develop anthropological theoretical models and (2) to communicate cultural patterns,
p and i ‘Won university-wide award for best dissertation chapter on gender studies.

* Procured funding from the National Science Foundation and Wenner-Gren Foundation (over
$110,000) to support original dissertation research. Managed budget and grant reporting.

LEADERSHIP AND COMMUNICATION
2012-2014  Lecturer, Anthropology and Women/Gender/Sexuality, University of Virginia

= Developed and taught three original courses on “Medical Anthropology,” “Anthropology of
Reproduction,” and “Reproductive Technology” that focused on socio-cultural perspectives.

= Organized and managed in-person and online learner groups.

= Evaluated student experiences and needs by designing and analyzing web-based surveys.

= Assessed student writing and final projects. Crafted detailed na.n'atlve evaluations of student learning.

WRITING, EDITING AND PROPOSAL DEVELOPMENT
2005-2014  Writer and Editor, Tel Aviv, Israel and Charlottesville, VA

= Coached writing and editing for 7 peer-reviewed articles, 4 dissertations and 3 external grants.
= Developed original project proposals for Israeli women’s orgamzatlons (received grants of $30,000).
= Assessed manuscripts for Anthropology and Hi ism and p dations for editor.




S ES RN T
wirches, schools, and commnnmes predommmlly in parts of l.he U.S. and subSahnnn Afnca.

N
iversity, Teachers College 2014
pology and Education
n:  “Ways with the Word in the New World: Language and Literacy Socialization among Born
Again African Families in Massachusetts™
“Children of a Different World: Interpersonal Behavior in a Tanzanian Orphanage™

iversity 2004
cum lnude, Centificates in African Studies and Tcachct Preparation
ing French and S lese: An E hy of Les Ecoles Matemelles™
— Ind d Team, and M {al-based
d Childrearing among Africans in M: h (Columbia U, . Ph.D. 2011-2013

Conducted 12 months of independent ficldwork among African born again Christian
y in Massachusetts on the languagc and Illcm:y socullzauon of their duldn:n at home

. Collected data using partici) d interviews
ups. Coded and amlyzod ﬁcldno(es Wm(c 250—pagc dlsacnauon, presented findings
ional Anth Y hed article in 1 journal.

¢'s Romantic Relationships in the U.S. (Harvard Graduate School of Education). 2011-2012
with a team of 10 led by Prof. Richard Weissbourd to dcvclop a lunlcy, exploring

's (ages 14-25) views and behavior ding sex, endes

ips. Analyzed survey data on differences in college freshmen’s ideal Sllnlday rughl

ure? (Lesley University). Managed 30 research projects conducted by undergraduates 2012
weaning of culture through independent ethnographic field research.

hild ataT: Or (Teachers College, M.A. 2009
med study to examine quality of interactions between children and different types of

2 Tanzanian orphanage. Collected data using participant observation, including

ne sampling observations, and archives, and coded field notes. Wrote 65-page thesis,

lings to departmental professors and fellow degree colleagues, presented a poster and

: jonal Anthropol

France and Senegal (Princeton L A.B. Thests). Developed a i 2003-2004
study of the cultural and educational values at two prcscl\ools lmled in Dakar,
aris, France. G d and evaluated data from cl; b and

th teachers and administrators. Wrote 100-page thesis and awarded prize for best
rtment.

TEACHING EXPERIENCE
to Cultural Anthropology (Und: d Lesley L

ity). Adjunct Lecturer 2012

uage and Culture (High School, Life Sciences Secondary School). Department 2005-2006
ssroom Teacher

Louise Lamphere Beryl, Ph.D.
U.S. History (High School, Advanced Placement, Standard, and Special Education, Hillsborough
High School)
English Language Learning (Standards I-IV, Gyetighi Primary School, Tanzania)
[APPLIED ANTHROPOLOGY INVOLVEMENT]
COLLABORATION, MANAGEMENT, AND LEADERSHIP
erdofTrmtm(Pd-man—ln—Aﬁkq} O devel d-fundiaisingeffertsof

dto-Afrionis-ad Iy
Y

poet-g ng-young-
% 2 o B e
£y ]

Board of Trustees and Secretary (Tanzanian Children’s Fund). Oversaw programs,
community outreach, and financial operations of Rift Valley Children’s Village, a home for 65
orphaned children in Tanzania, to ensure quality and longevity of the program.

Outdoor Trip Leader (Qutdoor Action, Prlmlon Unlwrsllj). Wlldaneu training and first
aid. CPR certified. Led outdoor backpack ing fresh Taught
outdoor skills, cooperation, and orientation to Plu\cclon Umvcm!y {TO SAVE SPACE LOSE)

OTHER PROJECTS
Fieldsights — Teaching Tools (Cultural Anthropology Online, Society for Cultural
Anthropology). Developed three teaching for in higher education to help
increase student engagement in subject area and cognitive development.

Africa Early Childhood Care and Development Initiative (World Bank). Conceptualized and

planned technical workshop for delegates from 10 partner countries in Africa to support attainment
of Education for All and Millennium Development Goals. Prepared guarterly newsletter in English
and French on ECCD in Africa for WB staff, g partners, and
other stakeholders to increase knowledge s!unng of events and best practices. [SHORTEN]

Gyetighi Primary School Lunch Program (Rift Valley Children's Village, Tanzania).
Developed proposal and budget for a lunch program to feed 500 children at primary school to
increase attendance, focus in class, and achievement. Lunch program has been duplicated at
another primary school nearby. [REMOVE]

PUBLICATIONS AND PRESENTATIONS
Publications and Resources

2014 Fostering Community Among African Migrant Christians i m h Student Anth

2004

2005

2009-2012

2007-2012

2001-2004

2011-2012

2010

2005

Joumal of the National A of Student Anth !

Special Issue on African Diaspora
Religion. http-//studentanthropologist. wordpress.com/special- usuc-afncan-dnup_om religion/

2013 “Backward Design™ for Syllabus Dc\'clopmcm. Fieldsights — Tcachmg Tools. Culluml Anlhmpalogy

Online, January 16, http://www.culanth, dsights/5 L-backw

2013  Pedagogical Tools: Bloom’s Taxonomy. Fieldsights — Teaching Tools, Culrural Anthropology Online,

January 15, hitp-//www.culanth.org/fieldsights/48-pedagogical-tools-bloom-s-taxonomy

2013  Pedagogical Tools: In Class Activities. Fncldnghu Tcachmg Tools, Cultural Anthropology Online,

January 11, hitp-//www.culanth.org/ficldsights/46-ped; Is-in-class-activitics

Panels Organl'ed

2013 iti Collaborations in Projects C Children and Youth (double-session
panel). A hropole I ‘s Annual Meeting (Chicago)

Louise - first resume

January 2014

Louise Lamphere Beryl, Ph.D.
2012  Crossing Geographic and Conceptual Borders: Language and Literacy Practices Among.
Refugee/Immigrant Familics. American Anthropological Assoclation's Annual Meeting (San Frar

2009 Child Development and Identity in the Context of Adoption, Orphanages, and Fosterage. Americ:
Anthropological Association’s Annual Meeting (Philadelphia)

Papers Presented

2013 Can we all “COEXIST"™?: Language and Literacy in the Identity Work of African Youth at a Pen
Church in Massachusetts. Joint conference for the Society for Psychological Anthropology & The
Anthropology of Children and Youth Interest Group (San Dicgo)

2012 Leaming, Identity, and Faith-Based Literacy Practices of African Migrant Familics. American
Anthropological Assoclation’s Annual Meeting (San Francisco)

2009 Leaming to do the Right Thing: Interpersonal Behavior in a Tanzanian Children's Village. Amert
Anthropological Association’s Annual Meeting (Philadelphia)

[REMOVE - IDEO STRIPPING AWAY]

AWARDS, GRANTS, AND FELLOWSHIPS
Summer Foreign Language and Area Studies (FLAS) Fellowship in Swahili, Columbia
University
National Science Foundation’ Summer Institute on Research Design in Cultural Anthropology
Betty Fairfax Professional Development Grant, Teachers College, Columbia University

Princeton-in-Africa Fellow, Princeton University 2(

Prix du Cercle Frangais de Princeton, Princeton University

George Shultz Fellow, Princeton University 2
Additional Harvard University, Anthropology Dept. & Graduate School of Education, Fall 2009
Educatton:  University of Cape Town, South Africa, Spring 2003

Certifications:  NJ & NY State teaching certifications in Social Studies and French, 2005
Languages:  Advanced in Freach; Basic in Swahili [KEEP]
Travel: Africa, Europe, Caribbean, Central America, Canada and Artic Circle, Antarctica
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)un.hcs. schools, and communmcs predominantly in parts of the U.S. and sub-Saharan Afri

N
iversity, Teachers College 2014
pology and Education
n:  “Ways with the Word in the New World: Language and Literacy Socialization among Born
Again African Families in Massachusetts™
“Children of a Different World: Interpersonal Behavior in a Tanzanian Orphanage™

iversity 2004
cum laude Centificates in African Studies and Teacher Preparation
“B ing French and S lese: An Ethy hy of Les Ecoles Matemelles™
— Independ Team, and M ial-based
d Childrearing among Africans in M: (Columbia Uni . Ph.D. 2011-2013

Conducted 12 months of independent ficldwork among African born again Christian
y in Massachusetts on the language and hlcnu:y so«,nhzauon of their chlldrcn at home

. Collected data using ici| d interviews
ups. Coded and mlymd it cldnolts Wrote 250-page dlsscn.sbon, pn:scnlcd ﬁndmg;s
ional Anth blished article in

¢'s Romantic Relationships in the U.S. (Harvard Graduate School of Education). 2011-2012
with a team of 10 led by Prof. Richard Weissbourd to develop a survey, exploring

's (ages 14-25) views and behavior ding sex, hy, gender

ips. Analyzed survey data on differences in college freshmen's ideal Saturday rughl

ure? (Lesley University). Managed 30 research projects conducted by undergraduates 2012
weaning of culture through independent ethnographic field research.

hild Behavior Interactions at a Tanzanian Orphanage (Teachers College, M.A. 2009
med study to examine quality of interactions between children and different types of

2 Tanzanian orphanage. Collected data using participant observation, including

ne sampling observations, and archives, and coded field notes. Wrote 65-page thesis,

lings to departmental professors and fellow degree colleagues, presented a poster and

: - P

France and Senegal (Princeton University, A.B. Thesis). Developed a comparative 2003-2004
study of the cultural and educational values at two preschools located in Dakar,

aris, France. G d and evaluated data from cl. observations and

th teachers and administrators. Wrote 100-page thesis and awarded prize for best

rtment.

TEACHING EXPERIENCE
to Cultural Anthropology (Und: d Lesley L

). Adjunct Lecturer 2012

uage and Culture (High School, Life Sciences Secondary School). Department 2005-2006
ssroom Teacher

Louise Lamphere Beryl, Ph.D.

1300 Emerson Strect » Palo Alto, California 94301 « (646) 734-5074 e louise.beryl@gmail.com

U.S. History (High School, Advanced Placement, Standard, and Special Education, Hillsborough
High School)

English Language Learning (Standards I-IV, Gyetighi Primary School, Tanzania)
[APPLIED ANTHROPOLOGY INVOLVEMENT]
COLLABORATION, MANAGEMENT, AND LEADERSHIP

Board of Trustees (Princeton-in-Africa). Ov devel d-fundraising-eforts-of

Aetor-A frinnlend I

paiel 2 =2 Zo PR RE R

Board -I‘ Trustees and Secreury (Tanmlan Chlldren s Funﬂ Ovcsaw programs,

and-financiat P +H-Vah g Chik
haned-children-inh =t - iteofth
id BevRY prog
Dacdsar Jrip Lander (Qunloer """ L""“"")} Wildcﬂws: training and first

aid. CPR certified. Led outdoor ing fresh Taught
outdoor skills, cooperation, and or 10 Pnncclon bnlvcrslt) {TO SAVE SPACE LOSE)

OTHER PROJECTS
Fieldsights — Teaching Tools (Cultural Anthropology Online, Society for Cultural
Anthropology). Developed thg cs for professors in higher education to help
increase student engage: itive development.

Africa Early Child|
planned lcchmcal

ve (World Bank). Conceptualized and

tries in Africa to support attainment
cpn!cd quarterly newsletter in English
bunterparts, development partners, and
‘and best practices. [SHORTEN]

 Children's Village, Tanzania).
o feed 500 children at primary school to
ent. Lunch program has been duplicated at

Developed proposal and o
increase attendance, focus in ¢t
another primary school nearby. [REMOVE]

PUBLICATIONS AND PRESENTATIONS
Publications and Resources

2014 Fostering Commumty Among African Migrant Christians in M hy Student Anth

2004

2005

2009-2012

2007-2012

2001-2004

2011-2012

2010

2005

I

N: dent .»\mhmpologms. Special Issue on African D:aspora

2013

ess. com/special-issue-african-diaspora-religion/

icldsights — Teaching Tools, Culluml Anlkmpologv
1L

ts/5 | -backward-design-for-:

2013

2013
-in-class-activitis

Panels Orgum'ed
2013 iti Collaborations in Projects C
panel). American Anthropological Association's Annual Meeting (Chicago)

- Tcthg Tools, Cultural Anthropology Online,
ol S-1a;

8 — Tcachmg Tools Culluml Anthropology Online,

Children and Youth (double-session

January 2014

Louise Lamphere Beryl, Ph.D.
1300 Emerson Strect » Palo Alto, California 94301 » (646) 734-5074 « louise.beryl@gma

2012 Crossing Geographic and Concep gud Litcracy Practices Among,
RefugeeTmmigrant Familics. 4 ation’s Annual Meeting (San Fra

2009 Child Development and Id
Anthropological Associg

ages, and Fosterage. Americq

Papers Presented
2013 Can we all “COEXIST
Church in Massachuset!
Anthropology of Childr

pf African Youth at a Pent

2012  Leaming, Identity, and Faith Migrant Familics. American

Anthropological Assoclation’s

2009 Leaming to do the Right Thing: Interpersonal Behavior in a Tanzanian Children's Village. Ameri
Anthropological Association’s Annual Meeting (Philadelphia)

[REMOVE - IDEO STRIPPING AWAY]

AWARDS, GRANTS, AND FELLOWSHIPS
Summer Forcign Language and Area Studia e Swahili, Columbia
University

National Science Foundation’ S
Betty Fairfax Professional Dev
Princeton-in-Africa Fellow, Prij
Prix du Cercle Frangais de Pring

George Shultz Fellow, Princeton Uni 2(

Additional Harvard University, Anthropology Dept. & Graduate School of Education, Fall 2009
Educatton: University of Cape Town, South Africa, Spring 2003

Certifications:  NJ & NY State teaching certifications in Social Studies and French, 2005

Languages:  Advanced in French; Basic in Swahili [KEEP]

Travel: Africa, Europe, Caribbean, Central America, Canada and Artic Circle, Antarctica



PROTOTYPE!
And gain some experience

Contract

Louise Lamphere Beryl, Ph.D.
1300 Emerson Street o Palo Alto, CA 94301 o (646) 734-5074 « louise.beryl@gmail.com

ANTHROPOLOGIST & EDUCATOR

I equip izations with a deep und: ding of people and their lives. Teams who understand why and how people do

what they do build better products and innovative experiences. To that end, I apply my research skills and expertise from
A ducation, and technol

SELECTED RESEARCH EXPERIENCE

I have ccnduﬂod rnun..h mdtpcndcn(ly a\d on teams, as wcll as lnmed :nd managed olMl researchers. l hav: experience
using the methods: focus
LTOUPS, SUrveys, text annlyns, and social network analysis. I also hlvc a foundnuom] understanding of statistics and
quantitative research methods. I use these methods alongside cultural analysis to situate people within social contexts.

SAMSUNG MSCA INNOVATIDNS LAB, Palo Alto, CA

User ind Usability Testing, Independent Consultant (May 2014-present)

*  Developed and executed lmdy on multi-screen technology use among families at home. Trained product manager to
conduct research with me. Generated fcednck from users (13 adults and 9 chlldmn) on a new Software Dcvclopmml
K.\l {SDK) to inform product design, and business d research into 5 major findings

d to team of desi; il and product Also created 16 smaller reports discussing findings
specxﬁc to product areas. Results led to the development of wire frames for a new product, design changes and usability
testing for gaming app, and selection of most promising use cases for SDK to further develop.

*  Conducted usability testing along with producz manager on a gaming app to debug and improve user experience. Bugs
logged for engis to islikes reported to product manager. Results led to changes in feature
placement and design of icons.

*  Surveyed developers interested in & new SDK to understand demographics and cultural channels of information sharing
and interaction, as well as identify developers for Beta Program. Findings summarized in graphs and word clouds and
delivered to product manager. Results led to development of marketing strategy on website and selection of Beta
Program Members.

PALO ALTO MEDICAL FOUNDATION, Palo Alto, CA
Analyst Uunc 2014-present)

Part-time

Contract

*  Lead the analysis md pi foran ic study of women undergoing treatment for breast
cancer to und isi king Data set includes 164 patient interviews, 41 electronic health records.

*  Article in preparation mapping out the decision-making processes of women considering and initiating hormone therapy
in the treatment of breast cancer. Results include a visual matrix to display longitudinal data.

'WEST STUDIOS, San anuco CA

Market Consultant October 2014)

o Performed secondary market research to inform the launch of a new hardv.\m: dcvwc fow a ladmg l/:chnology oumpcny
In 3 weeks, built 360-degree overview and analysis of political, and cull
consumer and brand insights of a targeted hic area. Created hensi (IOO slide)} sunum:y to popuhlc
“war room” for firm’s founder and marketing team and to inform primary market research.

EDUCATION
Ph.D., 2014 Anthropology and Education (Columbia University, Teachers College)
AB., 2004 French and Italian, cum Jaude (Princeton University)

OTHER
Teaching Expa'kncr I have taught a range of subjects and grade levels (pre-K - University) in Tanzania and the US.
F The Design Process: Thinking, Tools, Methods, and Models (2014); Market
Research: Theory, Mcl.bodn, Praxu (2014); NSF Summer Institute on Rescarch Design in Anthropology (2010)
Board of ﬁun«s Princeton-in-Africa (2009-2012); Tanzanian Children’s Fund (2007-2012)
Travel: it travel on 6 i Swam in every ocean.
Languages: French (Proficient), Swahili {Basic)
Hobbies: Food dining adventures, cooking, watching TV, jigsaw puzzles, and board games

March 2015



Research goal
Methodological Skills
Collaborators
Deliverable

Impact

Louise Lamphere Beryl, Ph.D.
580 Guadalupe Dr. o Los Altos, CA 94022 e (646) 734-5074 e louisc.beryl@gmail.com

USER EXPERIENCE RESEARCHER
I equip organizations with a deep undcrsumdmg of pcoplc and their lives. Teams who understand why and how people do
whal they do build bclm d To that end, I apply my research skills and expertise from

hnol,

1 4
pology, and 2Y.

SELECTED RESEARCH EXPERIENCE

I have cond d h independentl nnd on teams, as well as trained and aged other hers. 1 have exp
using the following g ethod pant observation, interviews, surveys, hcunsuc mark-ups, usability testing,
design sprints, amngothuslalsohavca dational unds ding of q hods. I use these methods

alongside cultural analysis to situate people within social contexts {e.g. homc online) in the U.S. and abroad.

CHEGG INC., Santa Clara & San Francisco, CA
Sr. User Experience R her (July 2015-p t)
o Lead the qualitative research on Chegg Tutors, a two-sided marketplace, to understand the needs of target users (students

andmlors)andlhcir‘ ive behavior on the platf Work collaboratively with desi product
rk data scientists, and the mlor ity team to d ine product ch and mark
smcglcs Results have led to changes on landing pages, onboarding experi feedback forms, failed ﬂows, and to
explorations of new products.
*  Daily work includes multi-project and functional and cross-product h collab:

SAMSUNG MSCA INNOVATIONS LAB, Palo Alto, CA

User Experience Research and Usability Testing, Independent Consultant (May 2014-May 2015)

* Conducted eth hi h and usability tesnng on a new SDK_ Results led to the development of wire frames for
anew product, design changes and testing for gaming app, and selection of promising use cases to further develop SDK.

*  Surveyed developers interested in a new SDK to und dd hics and cultural ch 1s of infc ion sharing
and interaction, as well as identify developers for Beta Program. Results led to devel p of marketi gy on
website and selection of Beta Program Members.

WEST STUDIOS, San Francisco, CA

Mar} Resnuh,' dependent C (S ber-October 2014)

e  Perfi dary market hto u\fowm the launch of & new hardware device for a ladmg wchnology company.
ln3wecks built 360-degree o\mlcwand lysis of political, ic, and cultural landscay wn.h

and brand insights of a graphic area. Created prehensive (100 slide) Y to pop

“war room” for firm’s founder and markcxmg team and to inform primary market research.

EDUCATION

Ph.D., 2014 Anthropology and Education (Columbia Uni y, Teachers College)

AB. 2004 French and Italian, cum laude (Princeton University)

OTHER

Professional D (Particiy BayChi ps (e.g. Emotions in R h); UX workshops (e.g. Jobs to be

Done, mehzmg UX Research, Journey Mapping Experiences); Podcasts (¢.g. Dollars to Donuts); Books (e.g. Google
Ventures Design Sprints, Badass: Making Users Awesome)

Board of Trustees: Princeton-in-Africa (2009-2012); Tanzanian Children’s Fund (2007-2012)

Travel: Extensive international travel on 6 continents. Swam in every ocean.

L French (Proficient), Swahili (Basic)

Hobbies: Food dining ad . cooking, hing TV, jigsaw puzzles, and board games

March 2017



DESIGN IT!

Highlight
methods

Show a growth
mindset

You're a fun
person to work
with!

—

LOUISE
BERYL

®

LOUISE.BERYL@GMAIL.COM

646-734-5074

SKILLS

Participant Observation / 1:1
Interviews

Surveys / Heuristic Evaluations
Usability Testing / GV Design
Sprints
Analyzing Large Qual. Data Sets

PROFESSIONAL
DEVELOPMENT

Workshops / Meetups / Podcasts
Blogs / Articles / Books
Emotions in Research / Journey
Maps Jobs to be Done / RITE /
Agile
Visualizing UX Research

FUN STUFF

Travel / International travel on 6
continents; Swarm in every ocean
Languages / French
(Conversational), Swahili (Basic)

EXPERIENCE

SR. USER EXPERIENCE RESEARCHER | CHEGG INC.
July 2015 — present

Lead qualitative research on Chegg Tutors, a two-sided
marketplace, to understand needs of users (students and
tutors) and their interactive behavior on platform.

Findings generated updates to landing pages, onboarding
i flow i and y track.

Daily work includes multi-project management and cross-
functional and cross-product research collaborations.

UX RESEARCHER / SAMSUNG MSCA
May 2014-May 2015 (Independent Contractor)

i usability testing, and
surveys on SDK.

Results led to selection of use cases for SDK, marketing
strategy, selection of Beta Program, and improved UX design
and usability.

MARKET RESEARCHER /| WEST
&

October 2014
y market in anticipation of the
launch of a new hardware device for a leading technology
company.

Created summary of political, economic, and cultural

in conjunction with and brand insights of
a targeted geographic area to populate “war room" and inform
primary market research.
EDUCATION

PH.D. / ANTHROPOLOGY AND EDUCATION
Columbia University, Teachers College (2014)

March 2017



Let's Practice:

Shake your resume sideways



Try this: resume practice

First: Use Template (A or B) Then share with a partner.

What are the top 3 skill sets Try to give you partner 2 - 3
actionable suggestions.

Call out methods

Call out collaborations

Call out results/impact *Keep LinkedIn similar

Quantify the quantifiable






