Name:
Course Code:
Term: Spring 2026 E
Credit Hour: 3 1567
Modality: Face to face HOWARD
Schedule: Wednesday 2:10pm to 4:30pm UNIVERSITY
Location: Childers Hall, Room 305

Course  Business Anthropology for the Arts ﬁ

Instructor Information:

Name: Professor McDonald

Email:  Autumn.McDonald@Howard.edu

Phone:

Office: Childers Hall Room 312

Location:
Office Hours:  Wednesday 1:00pm — 1:45pm and Thursday 5:00pm-5:45pm by appointment

only via https://calendly.com/autumn-mcdonald-howard/spring-2026-office-
hours

Course Syllabus

Course Description:

This course will teach students the fundamentals of business anthropology in the arts via exposure
to the anthropology of business, anthropology in business, and anthropology for business. The class
will give students the opportunity to learn by applying an anthropological lens to business
processes, marketing, globalization, consumerism, capitalism, and market research. In addition,
students in this class will conduct a micro-ethnographic research project focused on a company or
brand in the arts.

Course Objectives: Upon successfully completing the course, learners will be able to:

e Comprehend the meaning of culture through an anthropological lens

e (Grasp some of the ways in which business practices in the arts and cultures affect each
other

e Gain exposure to foundational concepts and approaches from anthropology that are relevant
to businesses in the arts

e Understand how to apply business anthropology in their professional pursuits as artists in
business and business leaders in the arts

Prerequisite(s): N/A

Required Course Materials:


mailto:Autumn.McDonald@Howard.edu

e Students will be expected to obtain the following textbook - Gillian Tett. Athro-Vision: A
New Way to See in Business and Life. Simon & Schuster, Inc. 2021. Amazon.com: Anthro-
Vision: A New Way to See in Business and Life: 9781982140960: Tett, Gillian: Books

e Other reading and materials will be made available to students via active links to the source
materials.

Optional/Supplemental Materials:

Grading and Evaluation: Your grade in the course will be determined as follows:

Category % of Final Grade # of Possible Points
Weekly Class Participation (13) 39% 39
Weekly Video Presentation Assignments (7) 14% 14
Weekly Project Assignments (5) 15% 15
Quizzes (2) 7% 7
Presenation to Partner Organization 15% 15
Final Exam 10% 10
TOTAL 100% 100

1. Weekly Classroom Participation — This course will encompass 14 weekly class sessions,
with lectures in each class. If a student attends class, asks a question during class, and
contributes a comment during class, the student will gain credit for participation.

2. Assignments — Lecture based assignments will be given to students in class. Assignments
will be graded and are due at SpmET each Tuesday following class.

3. Quizzes — There will be two quizzes given over the course of the semester. Quizzes will be
graded and are due at SpmET on the Tuesday following the class in which they were
assigned.

4. Final Exam — The final exam at the conclusion of the semester will be a multiple-choice
test. Students will be permitted to use the required textbook as a reference during the exam.

5. Extra Credit - Any student wishing to earn extra credit may do so by:

a. Conducting and recording a 20-minute informational interview with an
anthropologist. Fulfillment of this extra credit assignment will bolster one’s final
grade by 1 point. Pre-approval from the course instructor is required.


https://www.amazon.com/Anthro-Vision-New-Way-Business-Life/dp/1982140968
https://www.amazon.com/Anthro-Vision-New-Way-Business-Life/dp/1982140968

You will receive a score of 0 for any work not submitted. Your final grade in the course will
be a letter grade. Letter grade equivalents for numerical grades are as follows:

Letter Grade Scale
90 — 100 A
80 — 89 B
70 — 79 C
60 — 69 D
<59 F

To receive credit for the course, you must earn a letter grade of C or higher on the weighted
average of all assigned course work (e.g., assignments, discussion postings, projects, etc.).
Graduate students must maintain a B average overall to remain in good academic standing.

Attendance and Participation Policy:

All students are expected to attend classes regularly and promptly. Students are expected to
participate in class discussions and group projects. Students should not leave the class while it is in
progress unless it is extremely urgent or an emergency. Students that are absent for health reasons
are expected to present documentation as soon as possible. If you are absent from classes or
laboratory periods, you are still responsible for the work missed. If you miss a scheduled
midterm or final exam, you must obtain your instructor’s approval in advance to take a substitute
exam, or you will receive a grade of zero for the exam.

Course Schedule

Weekly Class Schedule:
e Each Wednesday — Office Hours 1:00-1:45pmET (by appointment only)
e Fach Wednesday 2:10pm to 4:30pm — Lectures & Guest Speakers
e Each Thursday — Office Hours 5:00-5:45pmET (by appointment only)
e FEach Tuesday — Assignments Due at SpmET

Course Organization: This course is divided into weekly units. In each unit, students will be
required to participate in 1 class and complete 0-1 assignment.

Guest Lecturers: As their schedules permit, guest speakers will join the class to share their
expertise that corresponds to the lesson.

e January 28 — Dr. Bowens (Jazz Music and Human Identity Construction)



e February 4 — Dr. Royal (Jazz Music and Cultures of Consumerism)
e February 12 - Dr. Bowens (Jazz Music and Social Belonging)
e February 18 — Ms. Sunny Sumter (DC Jazz Festival)

Course Schedule / Outline

Lesson

Readings

Assignment /
Activities

Objectives: If applicable If applicable
1 Week 1: Introductions, Tett Chapter 1 Create and record
Defining Review of a 2-minute
Anthropology Syllabus, The Anthro Minute | What is PowerPoint
Defining Anthropology with Dr. Melissa Vogel presentation 1)
(Jan 14) Anthropology, highlighting 3
Key Terms, Anthropology in 60 Seconds | The 4 things you
Research Ethics | Fields Explained! learned from this
week’s lecture
What Makes Anthropology Unique? and
reading/media
What Makes Anthropology Unique? assignments and
2) why those
learnings are
relevant to the
arts and
entertainment
industries
2 Week 2: Applications of | Tett pages 29-38 Create and record
Defining Anthropology, a 2-minute
Business Agency, How to Use Anthropological Insight in PowerPoint
Anthropology Cultural Your Business Strategy presentation 1)
Capital, In highlighting 3
(Jan 21) Context Cultural catalysts: How Anthropology things you
Observation, transforms marketing - ET Edge Insights | learned from this
Insider/Outsider week’s lecture
Culture: Four Words to Remember and
reading/media
How Culture Shapes Everything You Do | assignments and
2) why those
Bolstering Market Research With learnings are
Anthropology relevant to the
arts and
entertainment
industries
3 Week 3: Cultural Tett pages 55-66 Create and record
Relativism, Relativism, a 2-minute
Identity DCJF Annual Report PowerPoint



https://www.youtube.com/shorts/JH08IC4rjc8
https://www.youtube.com/shorts/JH08IC4rjc8
https://www.youtube.com/shorts/lBeCLRx7Tyk
https://www.youtube.com/shorts/lBeCLRx7Tyk
https://www.youtube.com/shorts/_WTD_3YOpwQ
https://www.youtube.com/shorts/_WTD_3YOpwQ
https://www.businessnewsdaily.com/10033-cultural-anthropology-social-science-business.html
https://www.businessnewsdaily.com/10033-cultural-anthropology-social-science-business.html
https://etedge-insights.com/industry/marketing/cultural-catalysts-how-anthropology-transforms-marketing/
https://etedge-insights.com/industry/marketing/cultural-catalysts-how-anthropology-transforms-marketing/
https://www.youtube.com/shorts/IVf6BTCnUuU
https://www.youtube.com/shorts/9eTldQFTE7Y
https://www.forbes.com/councils/forbesbusinesscouncil/2023/11/28/bolstering-market-research-with-anthropology/
https://www.forbes.com/councils/forbesbusinesscouncil/2023/11/28/bolstering-market-research-with-anthropology/

Identity, and Construction, presentation 1)
Consumers Analyses, The Being and Becoming of African highlighting 3
Defining Diaspora Art on JSTOR things you
(Jan 28) Research learned from this
Scope, Cultural Relativism Explained: Thinking | week’s lecture
Positionality Like an Anthropologist and
reading/media
Are You Thinking Ethnocentrically? assignments and
Here’s How to Check Yourself 2) why those
learnings are
relevant to the
arts and
entertainment
industries
Week 4: Globalization, Geographies of race and ethnicity I11: Create and record
Globalization Capitalism, Black Geographies of creativity a 2-minute
and Capitalism | Longitudinal PowerPoint
Exposure, presentation 1)
(Feb 4) Participant Why Businesses Are Using This highlighting 3
Observation Anthropological Method things you
learned from this
week’s lecture
Anthropology Means Business and _
reading/media
assignments and
2) why those
learnings are
relevant to the
arts and
entertainment
industries
Week 5: Defining What Silence Says: The Anthropology of | Complete Quiz
Ethnography as | Ethnography, Paralanguage
Method Thick Data, Create and record
Power How can we use ethnography to study the | a 2-minute
(Feb 11) Relations, work of cultural producers? — Dr. PowerPoint
Kinship and AnneMarie Dorland presentation 1)
Networks, highlighting 3
Fieldnotes things you

learned from this
week’s lecture
and
reading/media
assignments and
2) why those
learnings are



https://www.jstor.org/stable/24485527
https://www.jstor.org/stable/24485527
https://www.youtube.com/shorts/_EpJSsLqP_U
https://www.youtube.com/shorts/_EpJSsLqP_U
https://www.youtube.com/shorts/ykccsHFMNo8
https://www.youtube.com/shorts/ykccsHFMNo8
https://journals.sagepub.com/doi/epub/10.1177/03091325241290275
https://journals.sagepub.com/doi/epub/10.1177/03091325241290275
https://www.youtube.com/shorts/4zz6URlOtKw
https://www.youtube.com/shorts/4zz6URlOtKw
https://www.youtube.com/shorts/kRgwFjM1F_M
https://www.youtube.com/shorts/G3_yAt6Stt4
https://www.youtube.com/shorts/G3_yAt6Stt4
https://creative-capacity.com/2016/10/19/ethnography-paper/
https://creative-capacity.com/2016/10/19/ethnography-paper/
https://creative-capacity.com/2016/10/19/ethnography-paper/

relevant to the
arts and
entertainment
industries

Week 6:
Processes
Through an
Anthropological
Lens

(Feb 18)

Artifacts,
Rituals,
Erasure,
Informed
Consent, How
to Ask
Questions

View of Perspectives in Business
Anthropology: Cultural Production,
Creativity and Constraints

The Gift of Gift-Giving | Understanding
Reciprocity

Symbolic representations of cultural
industries at content trade fairs:
Bourdieu's “economic world reversed”
revisited - ScienceDirect

Create and record
a 2-minute
PowerPoint
presentation 1)
highlighting 3
things you
learned from this
week’s lecture
and
reading/media
assignments and
2) why those
learnings are
relevant to the
arts and
entertainment
industries

Week 7:
Applied
Business
Anthropology
and Project
Preparation

(Feb 25)

Insider
Perspective,
Placemaking,
Coding

Tett TBD

https://www.justwatch.com/us/movie/ma-

raineys-black-bottom

Create and record
a 2-minute
PowerPoint
presentation 1)
highlighting 3
things you
learned from this
week’s lecture
and
reading/media
assignments and
2) why those
learnings are
relevant to the
arts and
entertainment
industries

Week 8: Project
Prep, Proposal,

Field Sites,
Ethics Review,

What Your Symbols Really Say:
Semiotics Explained

Complete Quiz

and Launch Field
Preparation, Delve Qualitative Analysis Tool Training
(Mar 4) Fieldnotes Videos — Delve
SPRING
BREAK



https://articlegateway.com/index.php/IJBA/article/view/1185/1124
https://articlegateway.com/index.php/IJBA/article/view/1185/1124
https://articlegateway.com/index.php/IJBA/article/view/1185/1124
https://www.youtube.com/shorts/EJ7SXMZTv34
https://www.youtube.com/shorts/EJ7SXMZTv34
https://www.sciencedirect.com/science/article/pii/S0304422X21001108
https://www.sciencedirect.com/science/article/pii/S0304422X21001108
https://www.sciencedirect.com/science/article/pii/S0304422X21001108
https://www.sciencedirect.com/science/article/pii/S0304422X21001108
https://www.justwatch.com/us/movie/ma-raineys-black-bottom
https://www.justwatch.com/us/movie/ma-raineys-black-bottom
https://www.youtube.com/shorts/sAtIq0MIcr8
https://www.youtube.com/shorts/sAtIq0MIcr8
https://delvetool.com/trainingvideos?_ga=2.150495088.73163893.1767571674-556068602.1758656244
https://delvetool.com/trainingvideos?_ga=2.150495088.73163893.1767571674-556068602.1758656244

(Mar 11)

9 Week 9: Observation Tett TBD Conduct research
Fieldwork Skills, Noticing fieldwork as
Week 1 vs. Interpreting, assigned and

submit fieldnotes
(Mar 18) per instructions

10 | Week 10: Coding Practice | Tett TBD Conduct research
Fieldwork fieldwork as
Week 2 How to Give a Stellar Presentation assigned and

submit fieldnotes
per instructions
(Mar 25)

11 Week 11: Data Synthesis, | How to Give a Killer Presentation Complete coding
Analysis and Themes to of fieldwork data
Synthesis Insights
(Apr 1)

12 | Week 12: Data Synthesis, Submit revised
Analysis and Themes to report of key
Synthesis Insights, findings

Insights to following in class
(Apr 8) Action activity
developing draft
report

13 Week 13: Effectively Submit final
Reporting Communicating report as an in
Results Results class activity
(Apr 15)

14 | Week 14: Presentations of Deliver in person
Presentation of | Results to presentation of
Findings Partner results at the

Organization headquarter
(Apr 22) offices of the
partnering
arts/entertainment
organization
Final | (Apr23-25) Final Exam
Apr 27 Grades
Submitted
University



https://hbr.org/2014/11/how-to-give-a-stellar-presentation?autocomplete=true
https://hbr.org/2013/06/how-to-give-a-killer-presentation?autocomplete=true

Services

Academic and Student Support Services

For Tutoring Services, visit the Ace Learning Support Services.

For writing assistance, visit the Writing Center.

For Library Services, visit the Howard University Libraries.

For Academic Advising, visit the Academic Advising Services.

For technical help with Canvas visit the ETS Office.

For general student academic support, visit the Center for Academic
Excellence (ACE).

For general student support, visit the Division of Student Affairs.

Technology
Support
Enterprise Technology Services:
e For questions about the LMS or third-party tools, visit Student
Resources and select LMS Support
e For general tech support questions visit My Helpdesk and select
Technical Support
LMS Support:
e For general assistance with the LMS for students visit
Blackboard Learn or Canvas
e To contact ETS: Phone & Email
Phone: 202-806-2020
Email: HUhelpdesk@howard.edu
Proctorio Support:
e ETS Proctorio support, visit here for Frequently Asked
Questions (FAQs)
e To contact Proctorio: 24/7 technical support to students
Phone at (480) 428-4089 or toll-free (866) 948-9248.
Email support@proctorio.com



https://ous.howard.edu/academic-resources/ace-learning-support-services
https://english.howard.edu/writingcenter
https://library.howard.edu/users/students
https://ous.howard.edu/academic-resources/academic-advising
https://technology.howard.edu/
https://ous.howard.edu/about/academic-center-excellence-ace
https://ous.howard.edu/about/academic-center-excellence-ace
https://studentaffairs.howard.edu/
https://technology.howard.edu/student-resources/blackboard-learn-students-0
https://technology.howard.edu/student-resources/blackboard-learn-students-0
https://howardhd.edusupportcenter.com/shp/howardhd/home
https://technology.howard.edu/student-resources/blackboard-learn-students-0
https://technology.howard.edu/faculty-staff-resources/canvas-students
mailto:HUhelpdesk@howard.edu
https://technology.howard.edu/proctorio-students
mailto:support@proctorio.com

University Statements and Compliance

The Americans with Disabilities Act (ADA)

Howard University is committed to providing an educational
environment that is accessible to all students. In accordance with this
policy, students who need accommodations because of a disability
should contact the Office of Disable Student Services or (202) 238.2420.

LGBTOQ+

Howard University is committed to providing an educational, living, and
working environment that is welcoming, respectful, and inclusive of all
members of the University community, including all sexes, sexual
orientations, gender expressions, and gender identities. For more
information please contact the Division of Student Affairs.

Educational Benefits and Opportunities

No member of the University Community shall deny a student fair
access to all educational opportunities and benefits available at the
University. To find more information on this policy, please refer to the
Code of Ethical Conduct. To report a concern, visit the Office of Student
Affairs.

The Family Educational Rights and Privacy Act (FERPA)

It is the policy of Howard University (the “University) to ensure that
information contained within the education records of all students is
protected to the fullest extent of the law.

To find more information about this policy visit the FERPA Policy

page.
Title I1X Statement

Howard University’s Policy Prohibiting Sex and Gender-Based
Discrimination, Sexual Misconduct and Retaliation (aka, the Title IX
Policy) prohibits discrimination, harassment, and violence based on sex,
gender, gender expression, gender identity, sexual orientation,
pregnancy, or marital status. With the exception of certain employees
designated as confidential, note that all Howard University employees —
including all faculty members — are required to report any information
they receive regarding known or suspected prohibited conduct under the
Title IX Policy to the Title IX Office (TitleIX@howard.edu or 202-806-
2550), regardless of how they learn of it. For confidential support and
assistance, you may contact the Interpersonal Violence Prevention
Program (202-836-1401) or the University Counseling Service (202-
806-7540). To learn more about your rights, resources, and options for



https://www2.howard.edu/special-student-services/disabled-student-services
https://studentaffairs.howard.edu/diversity-inclusion/lgbtq-support
https://secretary.howard.edu/sites/secretary.howard.edu/files/2021-02/Code%20of%20Ethical%20Conduct.pdf
https://studentaffairs.howard.edu/report-concern
https://studentaffairs.howard.edu/report-concern
https://www2.howard.edu/student-financial-services/forms/ferpa-authorization
https://secretary.howard.edu/resources/policy-prohibiting-sex-and-gender-based-discrimination-sexual-misconduct-and-retaliation
https://secretary.howard.edu/resources/policy-prohibiting-sex-and-gender-based-discrimination-sexual-misconduct-and-retaliation
https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww2.howard.edu%2Fsites%2Fdefault%2Ffiles%2FRights%252C%2520Resources%2520and%2520Options%2520%2528Rev%2520Sep%25202020%2529.pdf&data=04%7C01%7Csebastien.auguste%40Howard.edu%7Ca222f1ca77294013089608d9b9be5ee2%7C02ac0c07b75f46bf9b133630ba94bb69%7C0%7C0%7C637745049555640655%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=cy55Vx6tl2gAfWecsP8RwGYa0Y1%2FFLZLi3TwNUlJtMc%3D&reserved=0

reporting and/or seeking confidential support services (including
additional confidential resources, both on and off campus),
visit titleix.howard.edu.

Academic Code of Conduct

Howard University is a community of scholars composed of faculty and
students both of whom must hold the pursuit of learning and search for
truth in the highest regard. Such regard requires adherence to the goal of
unquestionable integrity and honesty in the discharge of teaching and
learning responsibilities. The prescribed policies and procedures that
pertain to violation of the academic integrity policy are contained in the
Student Handbook. Please note include the appropriate student
handbook from your perspective college or school (e.g. Howard
university school of law student handbook, etc.)
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https://nam04.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww2.howard.edu%2Ftitle-ix%2Fhome&data=04%7C01%7Csebastien.auguste%40Howard.edu%7Ca222f1ca77294013089608d9b9be5ee2%7C02ac0c07b75f46bf9b133630ba94bb69%7C0%7C0%7C637745049555650651%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=7JEmfvM4DHcwxUKjVqxjXDg1rBtiWf4hUy%2BmXJXrWPo%3D&reserved=0
https://studentaffairs.howard.edu/sites/studentaffairs.howard.edu/files/2022-04/2021%20-%202022%20Student%20Handbook_0.pdf

Distance Learning Considerations:

How to Be Successful in the Distance Learning Environment

Be Disciplined. Set aside time for your course. Each week you should allow at least five hours
of work divided between working on the online platform of our course (reading and answering
postings), reading and conducting research, and completing your written assignments.

Follow Directions Carefully and Precisely. Read the announcements carefully and all course
information posted in class and/or online. Get acquainted with the communication policy, grade
policy, and other requirements for the course. A good idea is to print the syllabus and keep

it handy for future reference.

Manage Your Time Efficiently. Work on organizing your time so that you meet all course
assignment deadlines. Late work will not be accepted for this course; therefore you are
advised to start your assignments at least a week BEFORE the due date to allow yourself plenty
of time to finish.

Access the Course Site Frequently. Plan to log into the course at least three times a week to
read instructor announcements and students' postings in the discussion board. This work does
not include the time you must spend writing your assignments.

Be Patient. The course instructors check course emails regularly but may take 2 business days to
respond to your message.

Expected Computer and Digital Information Literacy Skills

The following computer skills and digital information literacy skills expected for this course
include:

Using the learning management system (Canvas)

Using email

Uploading and downloading documents, files, etc.

Using web conferencing tools and software

Using remote/virtual libraries and databases

Properly citing information sources

Navigating search engines

Participating in virtual meetings

Recording via a microphone and camera enabled device (smartphone, tablet, or laptop)

Distance Learning “Netiquette”

Distance Learning communication lacks verbal and non-verbal cues such as intonation, gestures,
stance, and facial expressions that are a regular part of face-to-face communication. The absence
of these cues can quickly lead to misunderstandings in the distance learning environment. In
order to reduce the occurrence of misunderstandings and to promote a distance learning
environment where students feel safe, teachers and students should follow distance

learning netiquette.

Watch the following video for Distance Learning Netiquette click here
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https://youtu.be/WlVrHjKLaUw

The WRITE Way to Communicate in the Distance Learning Environment

Lewis' advice about the Write Way to communicate is directed to teachers, but it could easily be
adapted for students. "The WRITE way involves communicating in a manner that is (W)arm,
(R)esponsive, (I)nquisitive, (T)entative, and (E)mpathetic.

Warmth — "Being warm is a way of reminding others (and you) that it is people who are
engaged in communication, not software"

Responsive -- "Try to return personal messages as soon as possible and set up a regular rhythm
of communication for other responses."

Inquisitiveness — "Defensiveness is reduced if people ask questions rather than make
statements."

Tentativeness — "A question — framed in a tentative manner — reduces defensiveness and can
also contribute valuable information (e.g., 'Don't you think it'd be better if we . . . ")."

Empathy —". . . put yourself in the shoes of your audience."

Lewis, C., (2000). "Taming the Lions and Tigers and Bears: The WRITE WAY to
Communicate Online." In K. Anderson & B. Weight (Eds.), The Online Teaching Guide: A
Handbook of Attitudes, Strategies, and Techniques for the Virtual Classroom (pp. 13-23).
Needham Heights, MA: Allyn and Bacon.

Web Course Policies and Expectations:

Please read these policies carefully and follow them throughout our course.

Web Policy # 1 Use only Standard English

This rule refers to the use of Standard English in all areas of our communication, including e-
mails, postings, journals, and blog posts.

If you need to email the course instructors, please use proper salutations and remember to sign
your email with your name as it appears in the course roster. Observe Netiquette rules and avoid
communication errors such as, using only capital letters (i.e. SHOUTING) or all lower-case
letters (i.e. informal tone). Use full and proper paragraphs to communicate your ideas. Please
access and read the link and file in the previous section (above) to learn more about e-

mail netiquette rules.

Web Policy # 2 Discussion forum postings should relate to the course content and specific topic
in ways that are substantive and meaningful. Thus, aim for discussion postings that are
thoughtful, well developed and that extend the course discussion in concrete ways. Drawing
from helpful outside sources to support your ideas, including relevant examples to illustrate your
point and posting thoughtful questions about the readings are all ways of developing your
discussion postings. Please reference the specific discussion board forum instructions, etc.

Web Policy # 3 No late assignments are accepted for this course.

Distance Learning provides you the flexibility to work when it's convenient for you, but you
must show discipline and adhere to the pacing and structure of this course. Since this is not a
correspondence course, the timing of assignments, readings, and postings are crucial to the
smooth operation and full engagement of this course. Therefore, no exceptions to this rule will
be granted.
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Communication Policy

* Use Standard English in all areas of communications. Although many Internet users are
accustomed to lower-case writing and abbreviations, our written exchange should reflect the
educational setting in which we are operating. Therefore, out of respect for our institution, as
well as to model good practices for our distance learners, please use only polished, thoughtful

written expression.

* Always use the Spellchecker option, which you can find in the menu; it looks like
a checkmark that includes the letters ABC.
* Log-on frequently (daily is recommended) to the Canvas course shell.

* Do not hesitate to ask questions, give suggestions, or raise an issue during the course. If you
feel lost or frustrated, please contact your instructor as soon as possible, and let others help you.
Learning to find help is an important learning strategy that should be accomplished / mastered by
the end of this course.

Course What you may expect from the What is expected of you:
Components instructor:

Email Instructors should respond to your e- If you have a personal question,
mails within 2 business days. We please send an email. Questions
often check our email and typically regarding the course content
respond promptly. However, please should be posted in the discussion
allow an entire business day before forum titled — Student Lounge.
emailing again on the same question Please sign all your emails with
or issue. Emails sent on Saturday or your full name.

Sunday will receive a reply by

Monday or Tuesday. Please do not

expect to receive returned email from

your instructor on Saturdays or

Sundays.

You are welcome to call your If you do not receive a response,
instructors if they provide a contact follow up. Be sure to check your

Phone number. Often the preferred emails to ensure you are
communication option is email. responsive should the helpdesk

have questions. Include your full
If it is a matter of solving a technical name, name of the course, name
question, please email the helpdesk at | of the instructor and a clear
helpdesk@howard.edu. Please be description of your issue. Provide
aware that your instructors may not be | a good contact number should
available to return or receive your they need to call you back.
calls on Saturdays or Sundays.

Announcements | Instructors may post new Read the announcements for any
announcements to alert you of any new updates and the important
new happenings in the course, or the notices from the instructors.
lab, etc.
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Office Hours Instructors will make themselves Please reference faculty

available for office hours. Please information for specifics
reference faculty information and regarding appointment

request office hours via the scheduling | availability or email your

link provided. instructor to request office hours.

Minimum Technology Requirements

To make the most of your distance learning experience using the Learning Management System,
there are several technical requirements.

Refer to the Guidelines below to help ensure your Distance Learning success:

Minimum Recommended

. Windows 10, version 1809 or higher Windows 10 version 2004 or
Operating Systems Mac OSX 10.13 or hicher better
' g Mac OS 10.15 or better
Processor 1 GHz processor 2 GHz or faster processor
Memory 512 MB of RAM 2 GB of RAM or higher
Monitor Resolution | 1024 x 768 1024 x 768 or higher
Free Hard Disk . .
Space 5 GB of free disk space 20 GB or higher of free space
Broadband (high-speed) Internet Broadband (high-speed)
Internet . . . . . :
Connection connection with a consistent minimum Internet connection with a
speed of 1.5 Mbps. speed of 4 Mbps or higher
Internet Browser Chrome, Edge, Firefox, Safari Chrome
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Desktop Browser Versions Mobile Browser Versions

Chrome? 63+ 63+

Edge’ 42+ 38+

Firefox 57+ 57+

Internet Explorer* | Unsupported Unsupported
Safari 12+ (Mac OS only) WithiOS 11+

Category Tested

Windows 8, Windows 10, Mac OS 10.12, Mac OS 10.13, Mac OS 10.14,
i0S, Android, Windows Mobile, Chrome OS

iPod Touch, iPhone 4S, iPhone 5S, iPhone5c, iPhone 6, iPad 2, iPad 3,
iPad Mini 3, iPad Air 2

Galaxy S4, Galaxy S5, HTC G1, LG C800 myTouch, HTC One, Galaxy
Note 2014, HTC One M8

Windows Mobile Venue 8 Pro, Lumia 520, Lumia 930

Devices

Operating Systems

iOS Devices

Android Devices

Chromebook (Chrome browser; features requiring NPAPI plug-ins are not

Chrome OS Devices
supported)

Important!!
JavaScript needs to be enabled in your browser.
To enable JavaScript in your browser click here.

Privacy Policies

Adobe

Blackboard

Canvas

Echo 360

Flickr

McGraw Hill Campus & Higher Education
Microsoft

Pearson My Lab & Mastering

Poll Everywhere

Proctorio

SlideShare

Wiley Course Resources & Wiley Plus
YouTube



http://www.enable-javascript.com/
https://www.adobe.com/privacy/policy.html
https://help.blackboard.com/Privacy_Center
https://www.instructure.com/policies/privacy
https://echo360.com/privacy/
https://www.flickr.com/help/privacy
https://www.mheducation.com/privacy.html
https://privacy.microsoft.com/en-us/privacystatement
https://www.pearson.com/en-us/legal-information/privacy-policy.html
https://www.polleverywhere.com/privacy-policy
https://proctorio.com/about/privacy
https://www.slideshare.net/ParallelWireless/privacy-policy-39152997
https://www.wiley.com/en-us/privacy
https://www.youtube.com/howyoutubeworks/our-commitments/protecting-user-data/?utm_campaign=1008960&utm_source=paidsearch&yt_product=ytgen&yt_goal=eng&utm_medium=googlesearch&utm_content=txt&yt_campaign_id=hyw&yt_creative_id=&utm_keyword=youtube%20privacy%20policy&utm_matchtype=e&gclid=Cj0KCQjwof6WBhD4ARIsAOi65ajeN-TCDpQkxr8GQlvfgU1-maXVPbMfaBosYZZ19fw-7MRHHmf4zuYaArHzEALw_wcB

